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Advanced PPC Tips o

1. Align ad copy with the buying cycle
2. Offer landing page action options

3. Understand benefits beyond conversions
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Search volume across the buying cycle markedis

i Research
Buyer searchas to develop shortlist
Tip: Buy aeneral keywords
Saarch
volumea Buyer search activity
Selection
Buyer searchas to walidate
top candidatas
Tipe Buy rds specific to
brard, products, and featuras
J=-
Raach Interest Dresire Conveart Enrich Ratain
B2B purchase process stages (time) e ——
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% Buyers Conducting Online Research: By Price
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Souwres: ressing/Harris Intsractive, How &America Searches: Online Shopping, August 2008 Methadology: Harris Intersotive
fizld=d the study on behalf of iiressing, Ino. from April 19-21, 2006, via its QuickOu=rySM online omnibus, interviewing a

naticnwide sample of 2139 U5, adults [agesd 18+].
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Google

Google Search H

I'm Feeling Lucky

Adwvanoced Ssarch
Frefersnoces
Language Tools

AWARENESS INTEREST EDUCATION COMPARISON PURCHASE
laptop laptop laptop user | IBM laptop IBM
computer information reviews models ThinkPad T61
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Align your ad copy with each query
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laptop laptop laptop user IBM laptop IBM
computer information reviews models ThinkPad T61
Laptop Information Laptop Reviews IBM Laptops ThinkPad Store

Overview of laptop features
Buying tips. Avg price ranges.
www.Laptop.com

Compare top laptop brands.

User & professional reviews.
www.Laptop.com/Reviews

Compare IBM laptop models.

Purchase prioritization chart.
www.Laptop.com/IBM

ThinkPad online discounts.

Free shipping. In stock now.
www.Laptop.com/ThinkPad
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Example: Branded vs non-hranded searches marketing
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Weekly Search Activity: Computer Hardware
Buyers Whose Last Search = Brand-Only Term

r 120,000
F 00,000
- 20000
50,000
F 40,000

0000

Fi

wiks befaors purchass

4= Genaric Brand Ordy —* BrandBem

== | WhO ultimately

Measure the

search history
of a person

converts on a

branded term.

Source: DoubleClick, Search Before the Purchase, 2005
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Multiple impressions & clicks required marketing

Converters Across Multiple Sites

« 2/3 of converters view
33.3% ads across multiple
sites prior to
conversion.

Conwverters Across Multiple
Placements

13.9%

» 86% of converters
saw an ad placement

other than the last ad

Exclusive
W Overlapped

seen.

Source: How Overlap Impacts Reach,
Frequency and Conversions. The Atlas
Institute. June 2007

&6.1%
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Offer action aptions

Alpha Five is the database solution for you
— and we can prove it!

V? Want to build desktop or Web applications the easy way? Alpha Five Version 7 is justwhat you're loaking
far.

Whether yau're a power-hungry, hard-core datakase programmer, or a total novice who wants to build a
simple database fast, vou've come to the right place.

But don't take ocurword for it. Click in one of the boxes below and let us prove that Alpha Five Version 7 can
help you put data where you really need it.

At your fingertips.

Secondary

P"m:‘lry =§ DOVWNLOAD THE TRIAL FREE WEB SEMINAR PRODUCT TOUR .
Conversion CLICK HERE CLICK HERE CLICK HERE Conversions

to download the trial version. to attend a free web seminar. for a product tour,

1 3 1 3
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Secondary actions provide additional inquiries """

Registration

Product Tour

Conversion | # Actions

Rate
PRIMARY Action: 15.5% 2,325
Software Total volume of
Download online interactions
SECONDARY Actions: | 4.8% 720 increased by 30%
Webinar by adding

secondary action
options
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PPG henefits Zeyond 1eads and sales marketing

 Brand awareness/recall
« Competitive market positioning

 Engagement and interaction
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Increased Brand Association SRR

A 16% Point Increase in Brand Association When
Brand Is in Top Ad and Top Organic Listings

When you think of fuel-efficient cars, which come to mind?

Cusry: Unbranded (i.e., Fusl efficisnt cars”)

16%

5O,
f-lE% paint gap
A0, bstarean Honda
and another brand
Il Honda
Crher
. l W MNone

e — Side Ad Top Crganic Tap Ad Top Ad & Top
e Listing Listing Listing Crganic Listings

L
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Increased Brand Recall marketing

A 2.2x Lift in Aided Brand Recall When Brand Is in Top
Ad and Top Organic Listings

Which of the following brands do you remember seeing in the search results

page you just viewed?
Queany: Unbranded (i.e., Fusl efficient cars®)

2 9% o

o 1.5%

1% B Tast Brand
oihar

Slde Ad Top Crganic Top Ad Top Ad & Top

temg Ly Uing  omenc ing | d6arshEnging
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When Brand Is in Top Ad and Top Organic Listings,
Purchase Consideration Increases 8% Points

From the list below, indicate which of these brands you would consider if you

Contral e Aad Tap Cngankz Top Ad Top Ad & Top
Listing Listing Listing Crganic Listings
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What is the cost of #of showing up?
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Web |mages Maps News Shopping Gmal more

Google e

Search Advenced Search
Preferences

Visibility, prominent

Web

ERP Software

www Epicor-Downloads.com  Take the tour 2 or

ERP Software Soluions
www QADSoftware com/ERP - Leam Mare about QAD ERP Saly

ERP Software Virtual Tour placement, compelling

Take the tour. See how
improve your ERP processes.
WWW. Downloads.com

can and differentiating
messages, and

ERP Software for Shops

wniw_shoptech.com/erp-software/  Top ERP Software for Job Shaps. Free Demo CD & Webinar Online!

Enterprise resource planning - Wikipedia, the free encyclopedia

T be considered an ERP system, a software package must provide the function ...
Enterprise Resource Planning or ERP software can aid in the control of many ...
en.wikipedia.org/wiki/Enterprise_resource_planning - 68k - Cached - Similar pages

List of ERP software packages - Wikipedia, the free encyclopedia

[edit] Free and Open Source ERP software. (sorted alphabetically). Adempiere - Compiere -

ERP5 - GNU Enterprise - JFire - Kuali Foundation - OFBiz ...

en.wikipedia.orgiwikilList_of ERP_software packages - 22k - Cached - Similar pages

ERP Software

ERP software blog that provides the latest news and consolidation activity within the ERP

market.
www_erpsoftware-news.com/ - 12k - Cached - Similar pages

ERP Software Comparison: erp software solution, enterprise ...

Directory of ERP software solutions and related articles. Guides buyers through selection

process.

wnw.capterra.com/enterprise-resource-planning-software - 285k - Cached - Similar pages

ERP software solutions from Intuitive Manufacturing Systems

Developer of ERP called Intuitive Enterprise Solution for small to mid-size manufacturers. View

the nroduct tour and take an FRP self as=pssment guiz

4 competitive blocking all
Fice e provide value.

www.mapinfo tY

IBS - Software

Global Distribution & MFG Software
\WMS, Inventory, Fin, CRM & MFG
wvw.ibsus.com

Made2Manage ERP

ERP Software Solutions For Small &
Mid-size Manufacturers - Leam Mare
www.madeZmanage.com/ERP-Software]

Erp Software

CMS Manufacturing Inc. software
vertically integrated ERP solutions
cmssoftware.com/

ERP Software
\Web Based ERP Software. Fully

Integrated System. Free Trial. H
www NetSuite.com ﬁﬂ’ H ”yl ” ﬁ
/|
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Example: campaign results mereenn
]

GOAL: 100% Visibility on all queries for these 2 keywords:
« erp software
« manufacturing software

RESULTS:
* Ad impressions increased by 134%

e Visitors up 153%
* Registrations increased by 72%
* CPC increased by 31% (ad position moved from 3.16 to 2.4)

» Cost/Registration nearly doubled
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summary mereenn

1. Align campaigns with prospects’ needs as they move
through the buying process.

2. Offer landing page options to appeal to more people
and maximize interactions/resulits.

3. Don’tignore benefits beyond leads and sales.
Measure visibility, response, competitive positioning
and all online interactions.
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Patricia Hursh

Patricia@SmartSearchMarketing.com

1-866-644-3134

http://[SmartSearchMarketing.com




