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Discussion Points

1. Understand business buyers’ behavior across
the purchase cycle.

2. Offer “action options” to appeal to prospects at
all phases.

3. Test simplified registration forms.
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Online Activity by Buying Phase
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Search Activity by Buying Phase
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Online Research, by Price e
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% Buyers Conducting Online Research
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Soures: irossingdHarriz Interactive, How America Searches: Online Shopping, August 2008 Methodaology: "Harriz Interaotive

fizld=d the study on behalf of ressing, Ino. from April 19-21, 2008, via its QuickDusrySM online emnibus, interviswing a
natienwide samples of 213905, adults [ag=d 18+].
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What B2B Buyers Are Looking For...
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Buyer Needs, by Phase

PHASE NEED VALUABLE
INFORMATION

Awareness Basic education regarding « General information
problem or opportunity. « Market trends
- Research studies

Research Formalize needs. Considerer | = Purchase considerations
alternatives. Identify market |+ Buyer guides
providers.

Negotiation | Vendor evaluation based on |+ Comparison charts
risks and consequences. « Customer reviews
« Purchase check-lists

Purchase Partner selection and  Discounts
contract. « Availability
 Contract terms
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Alpha Five is the right database solution for you
— and we can prove it!

Want to build desktop or Web applications the easy way? Alpha Five Version 7 is just what you're looking

for.
Am F]']'B Whether vau're a power-hunary, hard-core database programmer, or a total novice who wants to build a
Database simple database fast, vou've come to the right place.

But don't take ocurword for it. Click in one of the boxes below and let us prove that Alpha Five Version 7 can
help you put data where you really need it.

At your fingertips.
P”m?ry DOWNLOAD THE TRIAL FREE WEB SEMINAR PRODUCT TOUR Seconda,ry
Conversion CLICK HERE CLICK HERE CLICK HERE Conversions

to download the trial version. to attend a free web seminar. for a product tour,

1y ‘)
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Secondary Actions Increase Inquiries

Webinar Registration

Product Tour

Conversion | #

Rate Conversions
PRIMARY Conversion: 15.5% 2,325
Software Download
SECONDARY Conversions: | 4 89, 720

Increased total
volume of
inquiries by 30%

by adding a
secondary
action
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TIP: Simplify Registration Forms

Hame and Company Information

First Mame |

Lastrame |

Company Mame |

Address 1 |

A Typical

Address 2 |

Registration
Form

|
|
|
Job Titie | |
|
|
|

City |

State |Se|ect Cne

Fravince | |

ZipPastal Code | |

Country | Select One

Phnne| |
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Registration Form, continued...

Company Information
Job Rale | Please Select One v
Job Function | Please Select One v
General Solution of Interest | Please Select One v

Other Solutions Interest

Industry | Please Select One ¥

Other Industry

Your Company's Annual Please Select Ore v
Revenues
Project Timeframe | Please Select One v

Project andlor budget | Please Select One v
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... and continued!

Other Information

Howe did you hear about | Please Select One :l

e Only 18% of people
(mae, length 257 characlers) Who Start th|S form
| actually click

submit.

Sign me up!

is:sghep:;mgmeSnenﬂr-.lanager. free emall communication with top news, product and event infg Probl em eﬂ: Ort
required is too high
for perceived value.

| wiauld 1o like 1o receive communicalions on lacal events, seminars, and new products and senices that ard
my business needs, | Please contact me |

Flease email information in:
HTHL @ Tedt O




Test a Simplified Form
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Awards

[ L10h | B Alpha Five Version 6
EDITORS'
CHOICE

*PC Magazine Editors’ Choice
Award Loge is 8 registered
tradgemark of Ziff Davis Publishing
Holdings Inc. Used under license.

ALPHA

experience levels

Alpha Five

atabase ) i
e Try Alpha Five Version 7 for Free.

Ho strings attached.

If you're thinking about using a datakase in your business or crganization - consider Alpha Five. Feople of all
experience levels LOVE it. Because with Alpha Five, you getthe job done so fastthat YOU look like a genius.

Feaple with MO prior database experience can build sophisticated applications themselves - without hiring a
consultant or getting their carparate IT depantment involved. Many of our clients have told us by the time their
IT department can get around to starting a project - they can have the project finished themselves with Alpha

Five.

Why nottry Alpha Five for yourself? Justfill in our short registration to get started. There is no ckligation of any

kind. Cnce you see Alpha Five, vou'll see how it can help you. So go on, you'll be glad you did.

Email addre55:| |

Cuuntry:|United States M e r—

Get Organized. Get Automated.
The desktop and web database for all

Only 2 required
fields to download

the software.




Make Some Fields Optional
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March B, 2005
Alpha Five ‘ersion 6

“PC Magazine Editors’ Choice
Award Logo is 8 registered
trademark of Ziff Davis Publishing
Heldings Inc. Used under license.

While we prepare to send your email, please fill in a few mare details. This information will be used to send
vou relevant information relating to YOUR datakase project. Comments you enter here are read by our staff.

Sothisis a good place to enter any initial questions you may have akbout the software.

Mame:
Phone:
Company:
State

What kind of Application are you looking
to use Alpha Five Version 7 for?:

If you have any questions please include
in your comments or email
marketing@alphasoftware.com

Hawve you owned a previous Alpha Five
product in the last 5 years?:

[ g

12% of registrants complete
some optional fields.

O ves
O No




Simplified Forms Increase Conversion

Conversion
Rate
Original Registration Form 5.5% Balance Volume
135 fields . .
— of inquiries with
Registration Form Test #1 9. 8% degree Of
5 fields e
Registration Form Test #2 15. 5% quallflcathn.

2 required fields, 5 optional
fields




Summary

1. Business buyers and decision makers ARE
online, using search engines.

2. They rely on search early and often throughout
the entire buying cycle.

3. Marketers must align messages/offers with
needs at each phase.

4. Testing is the key to improving conversion rate
and ROL.
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